
Tres Generaciones

Get Up Anthems

A culture-driven campaign connecting music, identity, and perseverance across major U.S. markets



The Challenge
Tres Generaciones needed to establish relevance within a more contemporary, culture-driven
space while maintaining the credibility of a premium tequila brand.

The campaign was built around music, city identity, and perseverance—requiring the work to
feel authentic to each market without losing brand clarity.

It needed to maintain a consistent visual standard across multiple cities, personalities, and
brand touchpoints.



The Decision
I defined a visual approach that could scale across markets while preserving cultural
specificity within each city.

The goal was to ensure the work felt grounded in local identity, while maintaining a clear and
consistent brand presence.

I aligned early with creative and brand stakeholders to establish clear parameters—
allowing the campaign to expand across markets without losing cohesion.



Execution
The approach established a consistent visual language that scaled across cities while
adapting to local context.

By defining the framework up front, the work remained cohesive as it scaled across multiple
markets.

This ensured each piece reflected its local context while still feeling connected to the
broader campaign.



THE OUTCOME
The campaign established a consistent visual identity across six major U.S. markets while
preserving the specificity of each story.

The work strengthened Tres Generaciones’ presence within a music-driven, culture-first space.

The campaign aligned with the brand’s broader strategy to deepen cultural relevance through
contemporary storytelling.


	Tres Generaciones
	Get Up Anthems
	The Challenge
	The Decision
	Execution
	THE OUTCOME

